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1) Trade by Exporter and Importer Characteristics – Services

➢ Digital Intensity in RY2019 (RY2020 release November 2022)

2) Non-resident platforms (Audio and Video streaming, Restaurant delivery, Personal transport)

in International Trade in Services Statistics in RY2019 (advertising integration into RY2020 release

November 2022)

3) On the shoulders of Enterprise surveys

➢ Enterprise surveys’ e-commerce and digital technology modules key to development of

Canada’s International transactions in services Digital Module

➢ Spotlight on

➢ Survey of Digital Technology and Innovation (SDTIU)

➢ Monthly Retail Trade Survey (MRTS)

➢ Anchored administrative data linkage for digital trade and digital intensity
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Digital intensity – Results RY2019
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Trade by Exporter and Importer Characteristics – Services (STEC): Digital Intensity

New economic indicator of digital intensity in delivery of services exports

▪ CODR dissemination of digital intensity of services exporters by MNE status, Employment size

class and industry in December 2021 (12-10-0142 and -0146) to create STEC - DIGITAL

▪ Research paper published in Latest Developments in December 2020

▪ Result of NEW digital module into annual International Transactions in Services Survey

(Commercial services), now enhanced coverage to include exports of 25 services categories
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Digital intensity: 36%

with $30 of $84 billion worth 
of exports were self-reported 
as digitally delivered in 
RY2019
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Non-resident platforms and enterprises representing imports into Canada

➢ Audio and Video streaming, Gaming, Restaurant delivery, Personal transport) in International

Trade in Services Statistics/Balance of Payments in RY2019

➢ Integration of trade value between Canadians and non-resident platforms through consolidated

value (leveraging horizontal collaboration)

➢ Enhanced coverage leveraging administrative data (Goods and Services Tax, GST)

➢ Better understanding of players and how to capture/distinguish activity

What’s Next?

➢ Integration of trade value between Canadians and non-resident platforms – including data-driven

advertising revenue RY2020
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For accommodation, ride-sharing and food delivery, it is necessary to break down the fee or margin from the 
overall revenue generated. 

For streaming (music, podcast, audiobook, video, video game) directly from non-resident enterprises via the non-
resident streaming platform, imports tend to have a subscription fee that is channelled to the non-resident platform. 
This streaming fee flows from the household or firm in Canada directly to the non-resident firm, and therefore, the 
entire fee is included in the import value. 

For data- and advertising-driven platforms, data arriving from recent legislation, more complete reporting in 
annual financial reports by geographic segment and further mining of existing data sources can provide better 
estimated values. 

For other digital infrastructure platforms, underlying payment and digital delivery facilitation mechanisms, 
domain name and security infrastructure, among other aspects of digital infrastructure, are necessary dimensions 
to capture to measure this activity.

Closing the data gap on non-resident enterprises generating revenue in Canada
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Enterprise surveys @ Statistics Canada and e-commerce 
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E-commerce and Digital technology survey modules:

The road to measuring digital trade in services

Monthly Retail 
Trade Survey 

(MRTS)

Wholesale TradeSurvey of 
Manufactures

Services (such as 
computer services)

➢ Monthly 
(timeliness)

➢ Covid-19 
pandemic 
response 
(relevant)

➢ Digital technology content
➢ Delineation between purchases and sales through digital 

ordering
➢ RY2022 Delineation between digital ordering of goods and 

services, digital delivery of services

Digital Trade 
Framework:
Building on 
enterprise 
survey work, 
shrinking the 
scope and 
defining actors 
as services 
exporters



Delivering insight through data for a better Canada

COVID-19 impacts on retail e-commerce sales



Delivering insight through data for a better Canada

In Figure 1, growth in online retail sales compared with brick-and-mortar stores is shown monthly for the period of 2016 to 2021. 
Online sales more than doubled over the four-year period, then had doubled again in the first year of the COVID-19 pandemic. 
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Figure 1. Online sales compared with in-store sales, 
indexed, 2016 to 2021 (January 2016 = 100, updated to 
2021/12)
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Figure 2. Share of online sales out of total retail 
trade, Clothing and clothing accessories stores, 
2016 to 2021 (quarterly)
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98%
Canada

22%
United States

The vast majority of businesses with 
online sales (98%) had customers 
located in Canada, while around 
one-quarter exported outside of 
Canada. 

Just over one-fifth (22%) with online 
sales had customers in the United 
States. 

Just over one-tenth (11%) of 
businesses with online sales 
reported having customers located 
in regions other than Canada or the 
United States.

E-commerce customer locations

11%
Countries 
other than 
United States
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Measuring Digital Intensity
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Measuring Digital Intensity

ENTERPRISE 
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International 
transactions in 

commercial 
services –

Digital Trade 
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2019 Services 
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Anchored to International trade in services survey data, data linkage for digital intensity involves important 
administrative data

ENTERPRISE 
SURVEY 

International 
transactions in 

commercial 
services –

Digital Trade 
Module 

Activities of 
Multinational 

Enterprises 
(AMNE)

ADMINISTRATIVE
DATA

2019 
Services 
Exporter 
Universe

GST definitions include non-resident enterprises and 
platforms generating revenue in Canada
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What’s next for Digital Intensity?

➢STEC-Digital release for RY2020 in 

November 2022

➢ Integration of value of non-resident 

digital platforms and enterprises into 

imports in RY2020 (release 

November 2022)

➢Feasibility of extending digital 

intensity estimates of enterprises to 

imports

➢Feasibility of extending digital 

intensity estimates of enterprises to 

exports/imports of goods and services 

International trade in goods and services, by type of 

multinational, 2010 to 2019



Delivering insight through data for a better Canada

19

Questions?

Contact
Diana Wyman
Chief
International Accounts and Trade Division
Diana.Wyman@statcan.gc.ca

More information
https://www150.statcan.gc.ca/n1/en/subjects/international_trade/trade_by_exporter_and_importer_characteristics

https://www150.statcan.gc.ca/n1/en/subjects/international_trade/trade_by_exporter_and_importer_characteristics
https://www.facebook.com/StatisticsCanada
https://www.linkedin.com/company/statcan/
http://www.reddit.com/user/StatCanada
https://twitter.com/statcan_eng
https://www.youtube.com/statisticscanada

